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Tobacco Use: Deadly Harm

39,300 (8%)

Stroke 19,900 (4%) (29%)

About

oneres [ 443,000

44,000 (10%) U.S. Deaths
Attibutable
Each Year to

Cigarette
Smoking*

Chronic

Obstructive Ischemic
Pulmonary Disease Heart Disease
92,900 126,000 (28%)

(21%)




Tobacco Use: Multhnomah County

o Tobacco use is attributable to 21 percent of
all deaths in Multnomah County.

o 22,628 people suffer from a SErOUS
IllNess caused by tobacco use.

o Over $400 million is spent on medical care

for tobacco-related ilinesses and lost
productivity due to tobacco-related deaths.
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Figure 2. Smoking prevalence among Oregon adults by race, 2004-2005
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Real Stories, Real Impact

Thirty-one-year-old Brandon started
smoking in his mid-teens, and by 18, he
was diagnosed with Buerger’s disease, a
disorder linked to tobacco use.

Brandon describes losing his foot,
fingers, and other body parts to
Buerger’'s disease, and testifies to the
strength of addiction in this CDC video.



Tobacco use by youth
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Why kids are so susceptible to
tobacco use & addiction

Physical influences
Social & peer influences

Tobacco industry
marketing

Ease of access






http://scribbledigit.files.wordpress.com/2011/04/kids-are-fast-learners.jpg

The Need for a “Replacement
Generation” of Tobacco Users

“It's a well-known fact that

teenagers like sweet products.
Honey might be considered.”

-“Youth Cigarette- New Concepts”,
Memo to Brown & Williamson
September, 1972




Tobacco industry innovation &
marketing strategy

Marketing: $10 billion a year

Product placement
Media
Events
Retail environments

Product packaging & design

Product flavoring



“Make a cigarette which is
obviously youth

oriented. This could involve
cigarette name,

blend, flavor and marketing
technique.... For

example, a flavor which
would be candy-like

but give the satisfaction of
a cigarette.”

— R.J. Reynolds Tobacco
Company, Inter-office
Memorandum

May 9, 1974

Product packaging & design

- R.J. Reynolds Tobacco
Company, Tobacco Candy
Test Product, 2008



Product flavoring

“...for younger people,
beginner cigarette
smokers, teenagers...
when you feel like a light
smoke, want to be , >\ Y W
reminded of bubblegum.” / N 16 SKQ

~ \ BETTER:
R - CHEr®

Report from R.M.
Manko Assoc. to
Lorillard Tobacco Co.,
August, 1978




Tobacco marketing to youth works

o Tobacco use rates remain high among
youth and young people.

o Multiple product use is increasing.

o Over 50% of White and Hispanic male tobacco users
report that they use more than one tobacco product

o Nearly one-third of high school females report using
more than one tobacco product in the last 30 days.



Multhomah County is among the

easiest places in the country
for kids to buy tobacco

1 In 4 attempts
to illegally buy
tobacco by kids
IS successful
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